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Mission
Tomake golfand all it

offers available to
everyone.

Colorado Golf Association

Vision
Inspiring kids on the course

and in the classroom across

Colorado.




Partnering with the CGA
COLORADO GOLF ASSOCIATION

The CGA’s mission is: To make golf and all it offers available to everyone.

This includes providing services such as serving our members with USGA
Handicap® management, and conducting state amateur championship & USGA
qualifiers events. Conducting course rating, member play days and clinics at our
500 member clubs and 240 golf facilities across Colorado.

The CGA is licensed by the United States Golf Association as the “Allied Golf
Association” of record for the state of Colorado. More than 98,000 members enjoy
all that the CGA has to offer.

Corporate partners with the CGA enjoy the following key benefits:
¢ Investmentin community programs.
e Extensive employee and client engagement opportunities.

* Marketing engagement to our 98,000+ members across Colorado
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Membership at a Glance

CGA Individual Members - 98,000+
+(Male - 75% | Female - 25%)

CGA Member Clubs - 589
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WEALTHY AND WELL-EDUCATED
e 70% have a household income of
over $100,000.
e 78% have a bachelors degree or better.
e 8%liveinthe Top 10 wealthiest ZIP codes
in Denver by median HHI.

OTHER ACTIVITIES ENJOYED

e Eating Out — 70%

e Travel —62%

e Attend concerts/performing arts — 49%
e Attended local professional sports — 46%

BUYING TRENDS

¢ Most frequently buy from chain retailers
in store or online.

e 53% players purchase golf items directly
through the manufacturer.

e C(Callaway is the most popular golf brand.

MEDIA TRENDS

e 86% frequently watch cable/satellite TV.

e KUSA 9 News is most frequently
watched.

¢ GolfChannel.com is most commonly read
golf publication.

e 93% follow professional golf.

Membership Insights

GOLF FOCUSED

73% players hold an Average Handicap
Index under 20.0.

61% players more than 25 18-hole rounds
a year.

80% have taken golf lessons.

A PGA Professional at a golf course is
where most people most frequently
take lessons.

87% players have been a member for
11+ years.

94% said they play the game for fun
72% play for the social aspect of golf.

FAMILY ORIENTED

80% are married or in a domestic
partnership.

80% of households have children.
73% of those have at least one child
over 18.




Marketing Engagement

Exclusive Recognition across all CGA Communication channels

WEBSITE: GLOBAL BANNER AD

As the digital home for the CGA, coloradogolf.org provides members
with access to their USGA Handicap and game management tools,
exclusive discounts and offers, official access to CGA amateur
championships and USGA qualifiers, opportunities to play Colorado’s
top courses and compete in fun net events, coverage of local golf news
and editorial blogs, and engaging educational content including Rules of
Golf and swing tip videos.

UNIT SIZE REACH COST
Globalbannerad 300x250 77,000 unique views/month  $500/month
{above footer)
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Discover Your Ideal

Golf Lifestyle

AD SPECS

Global banner ad
(72 dpi jpg, .png, .gif)

300x250
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members.

Member Engagement
MEMBER ZONE

Open to businesses/organizations who offer a discount on
products/services, or another form of benefit or opportunity exclusive to CGA

e 39.000 annual logins to the Member Zone where benefits and USGA
services are accessed.
e Member Zone partners are additionally promoted in CGA Member Zone
emails and through social media posts.

USGA . 1894 Club Offer

Colorado Golf Association Members
Join the USGA today for only $40.

1894 CLUB - USGA MEMBERSHIP OFFER

WZiBudget

Car and Truck Rental

BUDGET RENTAL CARS

$50 off for CGA Members!
4 \_
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MEMBER OFFERS AND DISCOUNTS

Save up to 25%

AVIS RENTAL CARS

The Best Warranty in Golf

CADDYDADDY GOLF

Discounted Tickets!

¢OLORADY

RAPIDS

15% OFF SITE-WIDE!

COLORADO GOLF
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Colorado Under Par

Save up to 25%

ﬁ! e

COLORADO

ViD(GOLFER

|

ORDER TODAY AND WE WILL MAIL YOU THE NEXT
3 ISSUES TO YOUR HOME AT NO CHARGE!
(CLICK HERE 10 SUBSCRIBE WITH COUPON CODE (GATRIAL

COLORADO AVIDGOLFER MAGAZINE

20% off Green Fees

COMMONGROUND
HOME OF THE CGA




SOCIAL MEDIA

3,300+ Twitter followers
-Over 50K monthly
impressions.

4,400+ Facebook followers
-Over 300K monthly
impressions.

7,500+ Instagram followers.
- Over 100k monthly impressions.

134,000 YouTube views/year.
- Over 1,000 subscribers

f,rfj“”'#p #

s
™4 raisep PERMANES pre; {
A

Feibnit
27 |
’
-
.

Kaiser Permanente sponsor
recognition post
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Member Engagement

COST
$500/per post
Across all major
platforms

AD SPECS

Global banner ad
Jpg. .png

1080x1080

Golt Lite Navigators
dedicated post



Member Insider e-Newsletter
The GHIN Handicap® newsletter, called the CGA Member Insider, is sent
w weekly to an average of over 93,000 members directly from GHIN (the

USGA system). In addition to our members’ most recent Handicap Index,
these newsletters contain recent golf news, latest video episodes, featured
member events and special offers.

D e CGA MEMBER TGN

Presenting &.é KAISER UMB
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FEATURED SWING TIP

]

[l))Oﬁ/iEEI[\IG - GOLFTEC

» WATCH NOW

Fix Qut-to-In Swing Path & Hit Straighter Shots
Is your downswing path too steep or out-to-in? That's one of the biggest causes
of slices and weak shots. In this video, I'll show you a simple downswing drill to
keep your hands and club on the right path — the same move the best golfers
in the world use.
WATCH NOW

FEATURED MEMBER OFFER

@ CGA MEMBER DISCOUNT

North Coast Golf Co. creates the highest-
quality gloves & accessories with style

rooted in the game and built for golfers
who love to explore. CGA members aet

WHERE GOLF MEETS ADVENTURE.

COLORADO GOLF
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Member Insider: Video Ad

SIZE SENT OPENS UNIQUE OPEN% COST*
750x422 93,000 90,000 58,000 70% $750/Email

*only available for sponsor packages

COLORADO GOLF
ASSOCIATION
HANDICAP

Mr. John D. Doe Jr. 09/15/2022 Index Information: 14.5 INDEX
GHIN Number: 998999 NER e
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FEATURED CGA PARTNER

WHISTLING Discover the
' KOHLER

- =48 Experience.

.~ . Kohleris a proud
#  partner of the CGA.

VIDEO AD SPECS

750x422
Video Ad (linked to video) : .
(72 dpi jpg. .png, .gif) 16:9 ratio




<

Banner Ad

Member Insider: Featured Offer/

SIZE SENT TOTALOPENS UNIQUE OPEN% COST*
300x250 93,000 90,000 58,000 70% $500/email
FEATURED OFFER SPECS: Sample text
300X250 IMAGE PLUS TEXT Sample text
300x250 image ad for offer, plus additional text Sample text
(75 word limit) and actionable hyperlink. Sample text

BANNER AD SPECS

(72 dpi .jpg. .png, .gif) /50x93

FEATURED MEMBER OFFER

MNAGINI Brand specializes in protecting your fingers. Their rings are
tested and approved to withstand harsh conditions and blunt force.
Tapered to fit all finger sizes. Enjoy our luxurious limestone
neoprene and various sizes and thickness. Made in the USA.
Washable, durable, and reusable. There’s nothing else like it.

Save 15% Off ngs

Get 13% off with code NAGINI15 - SHOP NOW

ELECTRICITYIN ITS =
ULTIMATE FORM:.

The Uldmate Electric
Driving Machine
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Learn More

COLORADO GOLF
ASSOCIATION



Advertorials/Press Releases

UNIT SIZE REACH COST
News Post <2,500 words +image  Full Memberhip  $750

Advertorials and press releases for partners are posted within the
“News” section on coloradogolf.org and made available to the 90,000+
membership base along with nonmembers. These posts will also appear
on the coloradogolf.org home page when initially posted for 2-4 days,
and will be referenced in the "news” section of the ensuing Member
Insider eNewsletter. Content may include new releases, breaking industry
news, and any additional information pertaining to the advertiser. News
posts account for 90,000+ page views annually.

Hammock Beach Golf Resort

ON THE MOVE

MCMULLIGANS

The kids are back in school! Now it's our time to
stay and play at Haommock Beach!

BY SUSAN FORNOFF, AKA "MOLLY MCMULLIGAN

t's dinner time at Delfino’s Italian Chophouse and Mary Beth is delivering Mr.

McMulligan’s ribeye with her own eye on its doneness. He cuts into the steak and
sees it is clearly past the medium rare he ordered. She agrees and takes it back to
the kitchen.




Dedicated Email Blast

SEND OPENS OPEN % CLICKS COST
88,000+ 49,000 56% 2,000 $3,500/email

SEGMENTED LISTS - COST: $60/1,000

The CGA can send dedicated email blasts to segments of its membership for
more focused

campaigns. Geographically, there are 5 regions of the state already
segmented, as well as custom segmentation by city/zip code. Additionally,
we can segment by gender, or by private/public club affiliation.

COLORADO GOLF
ASSOCIATION Member Opportunity

2023 pgolf packages are selling fast | View weh version

DESTINATION

KOHLER

Lodging Golf Well-Being Dining Book Online
J— S——

GOLF KOHLER

2023 goif packages an H'Tn"‘“

DEDICATED
EMAIL BLAST
SPECS:

BOOK NOW»

(provide HTML, or
72 dpi .jpg, .png, .gif)

EXCLUSIVE

OFFER FOR , Use promo code COLORADO22
COLORADO and receive 25% off golf gear.

GOLF .l Offer valid until 10718/22¢

ASSOCIATION SHOP NOW »
MEMBERS

COLORADO GOLF
ASSOCIATION



<> GHIN Mobile - Digital Ad
GHIN MOBILE USERS

USERS MONTHLY CLICKS MONTHLY VIEWS COST
280,016+ 3,500+ 600,000+ $2,500/month

e Colorado Golf Association

Ryan Daniel Smith presented m-‘-’
Bushwood Country Club GHIN Sentry
GHIN Number: 1756127

GHIN
MOBILE
DIGITAL AD

(provide .jpg, .png.
Image link)

23.9

HANDICAP INDEX®:
LOW H.l.: 23.9 (04/07/2023)

Recent Scores View All Stats >

Play with Handicap
GPS/Games Calculator

1920

EXPLORE MORE
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CoGolf
Social

Trust is

the ultimate
return on
investment

Expect more

4" MEmMeER FDIC
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Home Post Score  Golfer Lookup Stats More
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CGA Monthly: Full Page Ad

SIZE SEND VISITS PAGEVIEWS CLICKS COST
16.5"x10.75" 93,000 120,000 16,800 3,300 $750/issue

CGA MONTHLY MAGAZINE

CGA Monthly Magazine is emailed to all active members on the first
Sunday of each month.
It is also posted on the website homepage.
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September 2025

13 | Outside the Ropes
Early Bird Gets the View Everything Golf and More

2| Membership 14| Travel

Exclusive Offers and Events Travel News & Notes

3| Rules of Golf 15 | Health Care

Stake-N-Shake Early Signs of Skin Cancer

SPECS

Full page ad- bleed  16.5"x10.75"

5| Onthe Cover 16 | Wellness Tip
CGAFall Fitness Program Pelvis Separation

6| Championships 17 | CGA Leadership

S4th CGA Senior Amateur Mark Crabtree

7 | Inside the Ropes 18| RMGCSA

FU“ age ad— tr]m 16” X 1005" Tournaments and Players Protecting Golf and the
Pag 8| ACloser Look Environment
Lingo of the Links 19 |SOTG Podcast
©|SwingTip Architect Eric Iverson
All-Around Distance Control 20| Golf Gear

Premium Performance

Print-ready PDF or 300 dpiimage file.

10 | Community
First Tee Green Valley Ranch 21 |Featured Club
Red Hawk Ridge GC

1| Environment

O
Growing Conservation in Colorado | £y

PRESENTED BY m KAISER PERI

Don’t Let the Blue
Distract You from the Grec

AWARD-WINNING GOLF AT HAMMOCK BEACH GOLF RESORT & SPA

TOP 100 RESORTS
JOLF RESORTS FOR FAMILIES
— #1232 —
— GOLF MAGAZINE

READER’'S CHOICE AWARD,
ToP 30 RESORTS IN FLORIDA
— CONDE NAST TRAVELER

FLORIDA
— GOLF DIGEST

ﬂ

o

>

Hammock Beach

Forbes
OLF RESORT & SPA



Advertisement Specs

WEBSITE
(72 dpi .jpg. .png, .gif)
Global banner ad 300x250
MEMBER INSIDER
(72 dpi .jpg. .png, .gif)
Featured Partnerad  750x422
16:9 Ratio
Featured offer 300x250+text
(75-word limit)
Sponsor ad 300x250 -
DEDICATED EMAIL BLAST
(HTML, or 72 dpi .jpg, .png, .gif)
Full page ad 600xlength as needed
CGA MONTHLY MAGAZINE
Full page ad- bleed  16.5"x10.75"
Full page ad- trim 16" x 10.5”
Print-ready PDF or 300 dpiimage file.

COLORADO GOLF
ASSOCIATION



For more advertising information

Contact:

Ryan Smith, Chief Development Officer
303.974.2108

rsmith@coloradogolf.org

COLORADO GOLF Phone: 303.366.GOLF - Fax: 303.544.8229

Web: coloradogolf.org
ASSOCIATION 5990 Greenwood Plaza Blvd. #102, Greenwood Village, CO 8om



mailto:rsmith@coloradogolf.org
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